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Abstract

To explore the relationship among brand image, brand identification and brand loyalty on audiences
attending the 2013 NBA Taiwan Warm-up match (Houston Rockets versus Indiana Pacers).Based on
150 valid samples, this study used structural equation modeling (SEM) to empirically validate the re-
search hypotheses showed that brand image and brand loyalty contribute a positive influence on brand
loyalty, and brand image positively affects the brand loyalty as well. This study concludes as follows;
(2) still there is a room for fans to enhance their identification to the team that they have supported; (2)
Team managers should have devoted themselves to improve their team’s brand image to capture more
supports and considerations from the potential fans; (3) The quality of a team brand image would in-
fluence the fan’s brand identification to their supported team; (4) The quality of a team brand image
would also influence the fan’s brand loyalty to their supported team; and (5) Brand identification is
positively associated with brand loyalty.

Keywords: consumer behavior; brand-consumer relationship; NBA; Houston Rockets;
Indiana Pacer



